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1999 Statewide Tourism
“Bed Tax” Collections Up

Montana’s 1999 tourism “bed tax” collec-
tions were up 3% statewide and some tourism
regions and communities reported even
greater growth, according to the latest report
from the Montana Department of Revenue.
In that report, statewide “bed tax” collections
for 1999 rose to record $10,545,551.

: “We are pleased to see a continuous
and steady growth in the majority of
Montana’s tourism regions.”

Among the state’s official “bed tax”
tourism organizations, four of the six
tourism regions and six of the nine report-

ing communities saw collection increases.

increase followed by Glacier Country with a
3% increase in collections. Custer and
Gold West were up 1%. Russell Country
remained even, with Missouri River
Country reporting an 8% decrease.

“We are pleased to see a continuous and
steady growth in the majority of Montana’s
tourism regions, but we do understand
some of the challenges Missouri River
Country faces and we will continue to pro-
mote the region’s tourism potential,” says
Travel Montana Director Matthew Cohn.
However, Cohn notes, both the Fort
Union Trading Post and Fort Peck Lake
located in Missouri River Country saw sub-
stantial visitor increases in 1999.

West Yellowstone led the nine reporting
communities with a 12% growth in tourism
“bed tax” collections. Whitefish was up 5%
and Helena, Kalispell and Missoula report-
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3%, while Great Falls fell by 1% and
Bozeman and Butte reported 2% declines.
Cohn explains that while numbers in
Bozeman, Butte and Great
Falls have shown a slight
decline, there may still be
some unrecorded payments
that have not been allocated
throughout 1999. We will
continue to monitor the sta-

tus of these collections.

Wehdate

It is said that nothing remains
constant, but change itself. That is
especially true when it comes to Travel
Montana’s consumer website, www.visitmt.
com. The webmasters are constantly updat-
ing and improving the site for our visitors.
The newest features on our home page
include a conveniently located database
search engine, a direct link to our Lewis
and Clark Bicentennial site, and a link that
allows our visitors to book their Montana
room reservations on-line.

Travel Montana has also added more
content and in-depth information to its
hiking, backpacking and biking sections.
“It’s our goal to continue upgrading and
adding content to all of our sites so our vis-
itors have the tools they need to explore the
state,” says Matthew Cohn.

Cohn adds that from January I through
March 31, 2000, the website hosted
307,108 users. This is a 277 percent increase
from the same time period last year.

Put Yourself in Montana

Travel Montana’s “Warm Season” market-
ing campaign continues to heat up. The fol-

lowing are some of our hottest projects.
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Direct Mail

Travel Montana mailed out over 80,000
direct mail postcards in April
to targeted individuals who in
1999 had requested informa-
tion from Travel Montana
from the following cate-
gories: photography, those
who had visited Montana,
history and golf. The golf
postcard was designed in
partnership with  Sun
Mountain  Sports in
Missoula. The piece has a
web address directing
people to visit Travel Montana'’s site and to
enter to win some golf equipment. The web
address is http://www.visitmt.com/golf. Sun
Mountain has donated 20 items (including
golf bags, speed carts, jackets, shirts, etc.) to
be given away at the end of the promotion.

Montanakids Promotion

Because of the success of last year’s
Montanakids.com “Treasure Hunt” pro-
motion, Travel Montana is once again
working with our tourism partners to offer
one lucky person a chance, via the internet,
to win a trip for four to the state. This pro-
motion went live on March 1, 2000. In just
one month, 53,871 users logged on to the
site. This is compared to 19,968 users in
the same time period in 1999. The promo-
tion ends May 31, 2000.

Television Spot

Our new TV spot began airing the third
week in March on such networks as the
Discovery Channel, the Travel Channel,
Lifetime, Animal Planet and The Nashville
Network. In addition to the new creative, we
also posted our web address on the spot. The
phenomenal success of the project has brought

many compliments by e-mail and phone.

i_ Travel Montana, Department of Commerce, Matthew T. Cohn, Travel Director _:
. 406-444-2654 « TDD 406-444-2978 + fax 406-444-1800 ¢+ web: visitmt.com .
L industry intranet: travelmontana.state.mt.us JI
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